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Outcome

Variable

Strategy

# of DUI arrests

Social Host 
Liability

Visibility 
Campaign 

Social 
Availability

Responsible 
Beverage 

Service (RBS) 
Enforcement

Responsible 
Beverage 

Service (RBS) 
Training

Level of 
Visible DUI 

Enforcement

Perceived 
Risk of DUI 

Arrest

Social 
Availability

Visible 
Enforceme

nt

Alcohol-
Related Motor 

Vehicle 
Crashes

Alcohol 
Serving & 

Sales 
Practices

Saturation 
Patrols

Level of overserving in bars and 
restaurants

Monthly # of Safety Checkpoints Monthly # of saturation patrol 

# of Merchant Training Events

Accumulative % of total on premise 
establishments trained

OTS grant, 23 
checkpoints 
this year; 

Place of last drink 
data collected to 
identify problem 

outlets

Direct contact 
with bars re: 

arrests for DUI

Messages to 
high school 
students via 
electronic 

Messages to 
university 

students via 
electronic 

Publicize DUI 
enforcement to 

community

Visibility of 
Enforcemen

t

Roadside 
Checkpoints

Targeted to 
university student 

parties during 
beginning of 
school year

Nuisance 
Party Patrols

Targeted to 
high school 
graduaton 

parties


